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Abstract 
The descriptive model of individual strategies of managing social capital of a person is presented. The individual strategy of 
managing social capital is based on personal values. This is a way how person interacts with his social surrounding. These 
strategies can have prosocial or proself orientation as well as intention on using or accumulation of the social capital. The 
combination of the vectors determines each of four individual strategies: rational altruism, mutual exchange, interpersonal 
pragmatism and resource monopolism. All of them are focused on the achievement of certain effects  desired states of social 
surrounding of a person. 
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1. Introduction 
By the end of the XX century scientists have turned again to 
now, spreading it on different spheres of social life. Not only physical or financial capital that represents the 
material aspects of the society, but also intellectual, social and cultural capitals become an object of study [1]. 
capital got its theoretical justification together with the popularity thanks to the work of the sociologists Bourdieu 
[1], Putnam [2] and Coleman [3]
grant the access to different resources for their members and raise the efficiency of their cooperation. Bourdieu 
[4] determines social capital as the inclusion of person into some social networks on the basis of mutual 
obligations for the purpose of creating some resources. The social capital of the relationships of a person is the 
circle of actual contacts and the sum of different benefits and resources that can be raised through them [1]. 
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Because of variety of bases of the social capital [5], its generation requires different investment strategies of 
forming the relations that will help person to use the benefits and resources of its partners in future. Coleman [3] 
cooperation between them for mutual benefits. From the strategic point of view collaboration can give better 
results than persecution of only private interests [6], [7]. That means that social capital can be treated as the 
resource of development and advantage that can be used by a person or group. Putnam [2] studied the relations 
between social capital, civil activities and political situation in the USA and Italy. He singled out bridging and 
bonding social capital. 
While sociologists take up social capital in the context of society and organization the psychologists examine 
the possibilities of analyzing interpersonal relationships that this construct opens up. Their research shows that 
social capital and special experience connected with it help person in building his career or making business due 
to relationships based on mutual confidence [8], [9], [10]. Personal characteristics are treated by both sociologists 
and psychologists as a factor that defines willingness of a person of taking part in creating social capital [11, [12]. 
The scientists mostly pay attention to positive aspects of social capital. The existence of social capital helps 
person in self-development and self-realization.  
There are practically no researches that use the heuristic potential of this construct in field of psychology by 
now. In this work the social capital is treated as the phenomenon that lets us take a new look at interpersonal 
relationships [13]. We defined and studied individual strategies of managing social capital of a person. The social 
capital of a person is his s to 
different resources of partners on the basis of mutual obligations. 
2. Main ideas underlying the model 
 
viewing angle of interpersonal relationships. We consider that every person solves the question of forming his 
circle of acquaintance 
suitable for it [13]. Social capital can also restrict the personal freedom as it was descripted in the context of 
economic anthropology. Schrader [1  - the social trap in which the member of 
community that decided to become a trader gets. Bonding social capital prevents the successful trade or even 
makes it dangerous. This case shows the need of foreseeing the consequences caused by group norms and 
obligations between the members of community before choosing the strategy of interacting with them. The 
formulation the idea of individual strategy of accumulating, using and managing the personal social capital. 
Therefore we think that each strategy of building relationships with people, accumulating and managing social 
 
Usually strategy means general and principal long-term line of behavior, it always connected with the main 
directive rules of the person  his values that are suprasituational and regulate the behavior not on tactical, 
situational level, but long-term perspective, in repeating behavior and well-considered actions [15-16]. So the 
individual strategy of managing social capital is the way of interaction with the social surrounding and relations 
towards it that is based on personal values.  
There are several phenomena in psychology that are close to the co
machiavellianism supposes such a behavior of a person when 
personal interest is the main criteria in building relationships [17]. Double standards and lies are allowed to get 
phenomenon of altruism and cooperation even in cases when competitive behavior is preferable [7]. Concerning 
these phenomena the research of Simpson et al. [18] can be mentioned. In this work he differentiated prosocial 
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behavior of an individualist who has a goal of gaining reputation from altruist whose behavior is the same 
regardless of the public who can appreciate him. Boone et al. [19] showed that in solving social dilemmas 
external stimuli for cooperation affect the proselfs while the hints that the partners worth trusting affect 
prosocials. The motives of people who invested their time in development free Internet projects became the object 
of Oreg et al. [20] research. It was found out that the opportunity of enhancing the reputation (and the 
achievements values) appeals people to develop software, and altruistic values  to create free content. These 
works show that altruist has values as internal basis for prosocial behavior while pragmatic individualist  
situational (the chance to enhance reputation). Besides they rely on different signals in choosing the behavior. 
The idea that person is aimed to increase and accumulate the social capital can be another reason for definition 
the strategies. In this case the connections per se become of high value for it. The experienced utility of social 
capital through lifetime can increase or lose its value, as a financial capital. Meanwhile the social capital can be 
converted in other forms of capital. It means that a person can use his social capital for gaining some useful 
resources and benefits. It must be mentioned that in case of mutual exchange social capital increases because of 
justified confidence.  
Boer [21] defined four styles of knowledge sharing based also on idea of different level of reciprocity in the 
process of informational exchange. These styles can be considered as practices of organizations that characterize 
the employees and relate to the organizational culture. The idea of a comfort balance of the interchange of the 
resources is also reflected in our concept of managing social capital of a person. 
3. The descriptive model of individual strategies of managing social capital 
We suppose the structure of individual social capital is heterogeneous. In the individual as in the sociological 
perspective we can distinguish a zone of strong and weak social bonds, zone of indirect contacts (friends of my 
friends) and asymmetric ones. The asymme
and fame when the person is well known by others and in the same time have no idea about these people. Besides 
we need to outline four spheres of personal contacts: relating to the family, neighbors, work ties and friendship. A 
man can find himself in the middle of social network with strong bonds and ties or he can bridge structural holes 
as a connection between two different social groups [22]. The resulting vector of resource flow between a person 
and his partners shows how resource interchange is balanced, is it equal or not. It should also be noted that each 
of the participants may have different social power. It means that the person may be a wanted partner for his 
surrounding and seek for closer relationships with someone. Therefore this model takes into account the 
traditional characteristics of social capital, such as quantity, quality, range of contacts and access to the resources 
that they give.  
In our model personality is seen as a carrier of certain values, pushing it to choose a particular strategy of 
managing social capital on interpersonal level. Individual strategy has three components. At least two of them 
must be observed to let us conclude that the strategy is inherent in a given person. The corresponding values are 
just the first one. The other two are behavioral component (the person behaves in accordance with given strategy) 
and experienced effectiveness of the strategy (person's conviction in that the chosen course of action leads to the 
desired results and effects in social network). 
Since the construct of social capital management strategy is the new one, we need to identify the key features 
of the strategy separating it from other concepts as follows: 
1. The strategy is suprasituational and serves as a mechanism for regulating social behavior of the 
-term goals and helps to 
realize personal values in communication with others. Personal values are the inner basis for choosing 
and following the particular strategy of managing the social capital. 
2. The strategies differ by the way they refer to prosocial or proself line of behavior and orientation on 
using or accumulation of social capital. 
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3. The strategy of managing social capital can be more or less deliberated by the person himself thus one 
4. Every strategy has not only positive effects but can lead to specific risks. Their probability stems from 
features of social community environment of a person.
5. The person is described not by the single strategy but by the profile of several ones.
All those ideas together with case studies and interview analysis became a starting point for definition of four 
different strategies of managing social capital of the personality. On the Fig.1 all four are presented and classified
toward vectors of prosocial-proself orientation as well as intention to use or to accumulate personal social capital.
All of them are focused on the achievement of certain effects desired states of social surrounding, social
network.
Rational altruism is the prosocial strategy with the orientation on accumulation of social capital. The person 
with predominance of this strategy is ready to invest resources in the increase of his social capital. The main 
characteristic of rational altruist is his reasonable conclusion that these investments enhance his reputation 
making him an attractive person to the surrounding. Th
We believe that universalism, acceptance
and benevolence are the values of this person. Although he can gain some benefits from such behavior, still the 
risk of non-return social investments may be high. 
Mutual exchange is the prosocial strategy with the orientation on using of social capital for gaining access to
the resources of the social surrounding. The mutual exchanger tries to use his contacts for receiving required
resources. The reciprocity and equal exchange are of high importance for him. His goal is to build trust that will 
help him to get the needed resources. From the other hand dependence on strong bonds (restrictions and
obligations connected with them) can be the disadvantage of this strategy. We assume that decency, security and
wealth are the values of this person. According to our preliminary empiric results this strategy is the most popular
(about one half of all respondents put it on the first place) s normative.
Interpersonal pragmatism is the proself strategy with the orientation on using social capital. Such man seek for 
the personal benefits, he always wants to receive more that he gives. This may be due to his difficult situation or 
weak position in the community (the social surrounding become a donor towards him) and/or to his personal 
values. We think that hedonism, tradition and achievement are the values of this person. Pragmatist is focused on
Fig 1. The classification of individual strategies of managing social capital
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personal interests; he uses the norm of reciprocity unilaterally. Egoistic position and egocentrism can be 
associated with this strategy too. The risk of exclusion from the social surrounding in case of non-returning 
in risk of this strategy. This strategy found one of its reflections in the phenomenon of 
social parasitism [23]. 
Resource monopolism is the proself strategy with the orientation on accumulation of social capital. With this 
strategy social capital is gaining not through the investments in prosocial behavior but paradoxically in getting 
valuable unique resource, knowledge or special status connected with the social power. We believe that 
achievement, power and self-direction are the values of this person. In not reflexing variant of this strategy the 
person can become important and irreplaceable figure without pursuing this. Such a person is always attractive to 
the social surrounding; other people seek for cooperation with it to get access to resources. This is the effect of 
prominence. The main risk connected with this strategy is the risk of jealousy and the obligation to be a donor (in 
case of strong social bonds). 
4. Conclusion and perspectives 
The suggested descriptive model of the strategies of managing the social capital of a person allows us to 
concepts from the psychology of personality (the values and attitudes) with the social networking and social 
other, direction of exchange processes as the indicators of different strategies of managing the social capital of a 
person. 
Four different strategies were worked out. They are based on the analysis of case studies according not only to 
the structural model of the social capital of a person but also a new construct of the individual strategies of 
managing the social capital. The basis of allocation of these strategies is based on two criteria: prosocial or 
proself orientation and focus on using mportant to take into account that 
the behavior of a  only one strategy. It would be correct to say that one of the strategies 
dominates in the behavior and there is some profile of strategies. Each strategy can have many faces as well as 
the person who chooses it. So the strategy is the instrument for achieving social welfare whatever it means
why it must be chosen carefully. 
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